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With the shift to value-based care and 
COVID-19 screening setbacks, health systems 
are looking to adopt new ways to improve 
overall care. This effort includes implementing 
preventive care and early detection methods.

Patient engagement tools, for example, 
provide a way for health systems to interact 
and engage with patients who may present as 
high-risk or who may need regular preventive 
screening tests like a mammogram.

Studies show that alerts and reminders can 
encourage patients to follow through with their 
appointments2. And better screening means 
better results. According to the American 
Cancer Society, breast cancer mortality rates 
decreased by 40%.  Declines were attributed 
to screenings.3

While there are clear benefits of screening, 
health systems face challenges identifying and 
engaging at-risk patients as well as encourage 
them to make screening appointments.

Fortunately, with technology, the burden does 
not fall to clinical staff.

Every year in the United 
States, 264,000 women 
develop breast cancer.1 A 
health system’s best tool to 
catch breast cancer early is 
through mammography.

Women who regularly receive breast cancer 
screenings are 40% less likely to die from 
breast cancer3.

40%
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Early in the COVID-19 pandemic, many 
oncology practices made hard decisions 
about delaying vital surgeries and radiation 
therapy as well as preventive screening. Now 
that vaccines are available and healthcare 
providers have more information, normal 
operations are resuming. However, patients 
are not necessarily returning.

Research shows that nearly two-thirds 
of patients scheduled for routine cancer 
screenings during the pandemic skipped their 
visits4. Breast cancer screening rates declined 
by more than 87%5,6.

Prevention should start early and include 
educational information about the different 
types of screening available. From breast self-
exams to mammography to genetic testing for 
mutations in genes like BRCA1 and BRCA2, 
navigating these options can be hard for 
patients to do on their own.

For health systems looking for ways to improve 
the health of their patient populations – 
particularly around major preventive measures 
such as breast cancer screening – it’s 
imperative to adopt a technology solution 
that provides timely, clinical data that can be 
translated into action.

Why regular screening needs 
to be prioritized
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There are technology solutions that provide 
persistent, consumer-focused engagement 
that can help clinicians succeed in scheduling 
more breast screening appointments.

With data at the center of clinical decisions, 
here are four ways to help turn information into 
actionable insights for health care providers 
and patients:

1. Know your patient population. The right 
technology solution can automatically 
sift through large data sets and pull out 
individuals who are due or overdue for 
preventive care. This could include women 
ages 50 – 74, who may need breast cancer 
screening because they have an increased 
risk of breast cancer and COVID-19.

2. Anticipate risk using data. By looking at 
the clinical data holistically, technology can 
identify patient’s gaps in their care or other 
risk factors. This may be an overwhelming 
list of individuals for health systems, so it is 
important to develop risk assessments or 
put other screening methods in place that 
can help determine and prioritize patients 
in need of more immediate care. This might 
include patients with a family history of 
breast cancer.

3. Engage patients. Once individuals have 
been identified as priority patients, 
automated technology solutions can send 
out personalized, consistent outreach 
through emails, phone calls, text messages 
or a combination. Reminders can be 
customized to patient preferences and 
continue until action is taken.

4. Continue patient adherence. Using 
clinically backed data to understand 
an individual’s care needs is the 
start of providing consistent digital 
communication. Relevant information 
could encourage patients to make an 
appointment and follow through with 
preventive screening, such as a clinical 
breast exam or mammogram. 

Explore how to help your care teams identify 
screening opportunities among priority 
patients.

Four steps to support patient engagement 
and breast imaging adherence

T U R N  V A L U A B L E 

I N F O R M A T I O N  I N T O 

A C T I O N A B L E  I N S I G H T S

 – Know your patient population

 – Anticipate risk using data

 – Engage patients

 – Continue patient adherence

https://vimeo.com/721076215
https://vimeo.com/721076215
https://vimeo.com/721076215
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A clinic in Iowa adopted Merative™ Phytel® 
Outreach to help them improve patient 
engagement and close care gaps. One area 
they focused on was identifying women who 
needed mammograms, especially those with 
above average risk.

In this case, a woman received her 
mammograms during a seven-year period, 
but missed booking one after her most recent 
visit. Using Phytel Outreach, the clinic’s 
automated technology determined the 
patient was overdue for a mammogram and 
sent an automated reminder.

She booked her appointment on the day of 
the reminder call. Her test results looked 
suspicious. This led to a follow-up visit about 
a week later, a breast biopsy two weeks later, 
and a breast cancer diagnosis five days after 
the biopsy with subsequent follow-ups and 
breast cancer treatments booked beyond 
that date.

With tools like Merative Phytel Outreach 
that can send automated notes to book 
appointments and reminders to attend, 
clinicians and radiologists can help engage 
patients to seek preventive treatment in-
person or virtually.

How automating outreach helped uncover 
one patient’s tumor
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About Phytel

Merative Phytel Outreach delivers automated, 

evidence-based communications that enable 

providers to focus on promoting better health 

outcomes.

Learn more about Merative solutions for healthcare 

providers at merative.com/providers.

About Merative

Merative is a data, analytics and technology partner 

for the health industry, including providers, payers, 

life sciences companies and governments. With 

trusted technology and human expertise, Merative 

works with clients to drive real progress. Merative 

helps clients reassemble information and insights 

around the people they serve to improve healthcare 

delivery, decision making and performance. 

Merative, formerly IBM Watson Health, became 

a new standalone company as part of Francisco 

Partners in 2022. Learn more at www.merative.com
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